
Introduction: Geographies of Media
Paul C. Adams, Jim Craine and Jason dittmer

Planning this pro ect took a great leap of faith. A er all, we were doing most of the work during 
the final year in the thirteenth b’ak’tun in the ancient Mayan calendar. By some accounts, 
the world would end on december 21, 2012 – long before we could finish our pro ect. As 
early as 2006, hundreds of Web sites in do ens of languages had appeared in anticipation of 
the calendrical event as well as compact discs of music, videos, on-line discussion groups, 
and even commemorative t-shirts  (sitler 2006: 24, 27). Maya-millennialism also spawned 
close to 2,000 books and tens of millions of Web sites, as well as television programs on the 
discovery Channel and History Channel, and films such as Mel Gibson’s Apocalypto and 
Roland Emmerich’s 2012 (sitler 2012). Many if not most of these texts profited from the cra e 
while conveying little understanding of the Mayan people, their culture, or even their sense 
of time. serious scholars, including scientists at NAsA, oined the debate to expose some of 
the delusions, deceptions, and misunderstandings (stuart 2011  Hoopes 2011  Restall and 
solari 2011), but at least some of their arguments may have been beside the point. The event 
meant what people in 2012 wanted it to mean, not what the ancient Mayans intended.

The date came and went with neither Armageddon nor a radical heightening of human 
consciousness, but it was an event. It typified what daniel Boorstin long ago labeled a pseudo-
event  (1961) in that the hype around the event constituted the event itself. The event included 
a handful of people moving to the ucatan Peninsula to be close to Ground ero at the time 
of transition, people watching movies and television, people taking spiritual tours  to learn 
about crystal skulls, ancestral ties to Atlantis, and a bond with Pleiadians  (sitler 2012: 68), 
and people hoping to experience an exponential acceleration of the wave harmonic of 
history as it phases into a moment of unprecedented synchroni ation  (Arg elles 1987: 159). 
As a media event, its origins reach back to the carving of glyphs into stone some 2,000 years 
ago, long before anyone could have imagined that they would eventually drive a billion 
dollar media market.1 The turn of the b’ak’tun thus became a social, cultural, and economic 
event through media – to be precise, through transhistorical, international networks of 
cross-cultural communications, involving countless interpretations and reinterpretations.

Media are deeply implicated in historical geographical processes, some of which reside 
primarily within these media and others of which have their origins outside of mediation. 
But even events of the latter sort, like the tsunamis that struck Indonesia in 2004 and Japan 
in 2011, become known to all but a handful of people through media. Regardless of their 
degree of materiality, and even when they abound in unmet expectations, misrepresentations, 
and misunderstandings, mediated events are very real. This is true of events mediated by 
print and broadcast media as well as computer-mediated events. Indeed, the process of 
technological convergence renders this distinction increasingly problematic.

1  Emmerich’s film alone grossed over 769 million (IMdB).
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Turning from the history of mediated experience to the much shorter history of media 
geography as a research focus, it is over a uarter of a century since the publication of 
Geography, the Media and Popular Culture (Burgess and Gold 1985) – a foundational text that 
appeared at a time when the Commodore 64 was the state of the art home computer and 
dVds had not yet been invented. How can we thank Burgess and Gold for their prescience  
No doubt by looking in more than a cursory fashion at exactly what was going on in that 
book. The predominant methodological inspirations came from British cultural studies, 
particularly uestions about how thoroughly dominant ideologies are imposed by the 
media versus the degree to which audiences actively shape the meaning of media products – 
a debate largely articulated at that time in terms of encoding  and decoding.  While catch 
phrases have shi ed, certain fundamental assumptions of this early work remain, not least 
of which is that it is taken for granted that the meanings and social relevance of all sorts of 
things, and even what constitutes a thing,  are constructs embedded in mediated discourses.

The editors of Geography, the Media and Popular Culture noted a fundamental dichotomy 
between European and American research. In a somewhat stereotyped characteri ation, the 
American scholars adopted a model of communication based on transmissions between 
sender(s) and receiver(s), conceiving of both primarily as individuals and focusing on the 
fidelity of this transfer, as well as its effects on people’s perceptions and actions. In contrast, 
the Europeans framed communications as a social force, adopting a contestational model of 
society in which scholarly writing must work to unsettle, expose, and criti ue the dominant 
ideologies and paradigms. Interestingly, a uarter century later, this divide has largely 
disappeared. The European contributors to this volume cite North American theorists 
such as Marshall Mcluhan, Robert Putnam, Judith Butler, and donna Haraway, while the 
American participants cite Michel Foucault, Gilles deleu e, Walter Ben amin, and Julia 
Kristeva among others. There are now important figures in the subdiscipline – for example, 
Manuel Castells – who defy categori ation as either American or European. (And one of this 
book’s editors has forsaken the former colony for the heart of the former empire.)

A third feature of Geography, the Media and Popular Culture was its attention to power, 
whether in the form of the power to produce cheap television programming (Gould 
and lyew-Ayee 1985), the power to define notions like risk and danger (liverman and 
sherman 1985  Burgess 1985), the power to articulate a particular structure of space and time 
(Brooker-Gross 1985), or more generally the power to propagate dominant ideologies. Power 
remains a central concern in media geography, and the contributors to this volume address 
the power relations of media production (dixon), the power of geopolitical iconography 
(Pinkerton, Raento, and dittmer), the power of visibility in defining race relations (Finn), 
and a range of other power relations. Media geography emphasi es that power relations 
are embedded in spaces and places through communications, no less than through physical 
means such as violence. Media geographers still contend that the physical acts imposing 
power – violence, intimidation, and embodied resistance – become socially meaningful 
through lead-up and follow-up acts of communication. At the same time, media geographers 
have become a bit more careful to avoid blanket criti ues that overlook contingencies of the 
places and circumstances of communication.

Geography, the Media and Popular Culture is a peculiarity among the geographical works 
of the 1980s as most of the foundational works in media geography did not appear until 
somewhat later – works such as Barnes and duncan’s Writing Worlds (1992), duncan 
and ley’s Place/Culture/Representation (1993), Aitken and onn’s Place, Power, Situation, 
and Spectacle (1994), and Crang, Crang, and May’s Virtual Geographies (1999). et all of 
these later works owe something to earlier explorations focused primarily on literature – 
works such as douglas Pocock’s Humanistic Geography and Literature (1981), Buttimer and 
seamon’s The Human Experience of Space and Place (1980), and various writings of i-Fu 
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Tuan (1974  1977  1978). Research motivations and sense of purpose changed radically 
between the 1970s and the 1990s, with a wholesale reorientation from interpretation and 
understanding toward criti ue and intervention. Today there is a partial return indicated by 
the ebbing of the uixotic sense that attacking dominant ideologies is our raison d’ tre, yet 
there is a lingering concern with power’s operation through discourse.

The early corpus in media geography includes some, like James duncan (1993), who 
entirely re ected literal meaning and the principle of mimesis, finding in representation 
nothing but ideological distortions and operations of authorial power. ther early contributors 
extolled the place perceptions and existential insights in what they saw as artful expressions 
of transpersonal aspects of experience, although if one reads closely they also recogni ed 
representations as constructs (Tuan 1978). We would venture to suggest that here again 
the dividing line between opposing poles has blurred with time, in large part because an 
interest in the body and embodiment has brought attention not only to biological differences 
(e.g. sex and age) but also to aspects of embodied sameness in the human encounter with 
the world (e.g., eating, moving, seeing, hearing, touching). This is in many ways a return 
to concerns that animated the works of humanist geographers, such as age (Rowles 1978), 
mobility (Tuan 1977  seamon 1980), and the senses (Tuan 1974).

This phenomenon illustrates that as media geography has grown forwards it has 
also grown outwards, encompassing a widening range of issues, which in turn lead back 
to the root stock of geography, linking to other specialties in the discipline. This process 
now includes political geography, economic geography, and critical landscape studies. 
specifically, these rerouted roots of media geography include insights about bordering 
as an ongoing process of social construction and attention to humor as a form of critical 
engagement with mainstream geopolitics (Paasi 1996  dodds 1996  Purcell, Brown, and 
Gokmen 2010). Key texts now include landmarks of economic geography such as david 
Harvey’s The Condition of Postmodernity (1990) and J.K. Gibson-Graham’s The End of Capitalism 
(As We Knew It) (1996). We also look back to landscape studies by authors such as don 
Meinig (1979), denis Cosgrove (1984), J.B. Jackson (1970), Richard schein (1997), and Ken 
Foote (2003). Thus, media geography as a specialty has become less speciali ed (though 
hopefully no less special) over its two-and-a-half-decade lifespan.

despite this luxuriant growth forwards, outwards, and backwards, our specialty is still 
new and there remain many gaps. More work needs to be done on nonvisual media such as 
radio, telephone, and portable music technologies. There has been relatively little research 
on the geographies of media production compared to the numerous geographies of media 
images, representations, and discourses. We are still uite vague about the meanings, spatial 
practices, routines, and audiences of humble, everyday media like postage stamps and 
advertisements. It is in some of these areas in particular that we have tried to fill in a few 
of the gaps with this collection, as well as engaging with the cutting edges of epistemology 
and methodology. Finally, the personal interests of the three editors bring certain emphases 
to this collection: virtuality, visuali ation, geopolitical discourse, nonlinear narrative, 
embodiment, language, and performance. The time has come, then, to consider more closely 
the state of the art in media geography.

State of the Art

In their contribution to this volume, Curti and Johnson argue that media geography and 
its syncretic encounters offer an emerging promise for those who do not fit so comfortably 
into the confines of the pre-scripted, the conventional, the acceptable, or the appropriate.’  

D
ow

nl
oa

de
d 

by
 [B

uc
kn

el
l U

ni
ve

rs
ity

] a
t 1

2:
23

 1
9 

A
ug

us
t 2

01
7 



THE ASHGATE RESEARCH COMPANION TO MEDIA GEOGRAPHY

4

We agree wholeheartedly with this argument, although we do not necessarily share their 
dismissal of the rest of geographical research. The value of media geography resides to a 
ma or extent in its propensity to test the boundaries of conventional worldviews. We are 
happy to adopt a kaleidoscopic vision of the world by looking at the world through whatever 
lenses have been provided by culture, with both a small c and a large C. An unsettling and 
creative tendency emerges from the combination of media studies with geography, because 
of ontological cross-currents when we see the world as something we (humans) always know 
through mediation (by language and all the rest), even as we insist that media themselves 
are not placeless but have particular place-based implications, depending on where they 
are used and how they facilitate interactions through space and at a distance. Rather than 
attempting to ustify the neglect of one of these viewpoints, we submit that they coexist in a 
productive tension.

Media in Spaces/Places

n the one hand, the uestion Where am I  points us toward an I  situated in geographical 
space/place. What we mean by this is that communications form a connective tissue through 
space and between places. From this standpoint, communication is both a product and a 
producer of myriad differences between here and there, but it also permits interdependency 
and interaction between here and there. Research indicates the marked spatial variability 
of media access and the digital (and predigital) divides between the information haves 
and the have-nots. This perspective also leads to a focus on the centers and peripheries as 
world cities accumulate access and control over global information ows while much of the 
world is le  with sparse access to information and little ability to shape these ows. n this 
account, asking Where am I  takes us to a position in urban, regional, national, and global 
spaces where differences instrumentally assert and contest manifest structures of power.

This perspective leads to multiple foci. For example, one may interrogate the impact of 
having the state act as a media producer versus private enterprise. Questions arise concerning 
power relations and organi ational arrangements at the place of production – for example, 
between actors and the production management team. Geographies of media distribution can 
be examined, from retail outlets to the mail system, to electromagnetic waves, to the Internet, 
each with peculiar characteristics structuring the ow of communications through space and 
time. speed, directionality, funding, scripting, and many other attributes of communication 
relate in important ways to the uneven geographical patterns of communication ow and 
infrastructure. These geographies are all about power in its various forms – for example, 
the global south has limited broadcasting access owing to topography, political oppression, 
and poverty. But when noting this we must avoid determinism: limiting a group’s access to 
media does not necessarily render it powerless  (see Raento this volume).

The media in spaces/places-approach locates media infrastructure in map space, but also 
locates communications devices in interior spaces and places. Whether we examine how a 
home is transformed by the introduction of a radio or television, how a billboard ga ing 
down on a street transforms that street, or how an onboard dVd transforms the inside of 
a moving vehicle, we repeatedly encounter the power of media to transform the places in 
which they are used. This power is not a mere conceit of human audiences  animals and 
even plants respond to the presence of media in their environments (see lulka, this volume). 
Media transform a place from within, whether the place in uestion is the nation-state, the 
neighborhood, or the home.
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Spaces/Places in Media

Returning to the uestion Where am I , we may alternatively point toward topological 
relationships embodied within a network of communication ows. This view encounters 
space and place as contents rather than the contexts of communication. n this account, 
media actively constitute spaces and places through techniques of representation, expression, and 
performance. Many if not most human actions and sensations take place in and through 
media and the meanings of any given experience are always already embedded in texts and 
discourses (Ricoeur 1984  1985  1988). People inhabit the assumptions of particular discourses 
since what is taken for granted or unsayable includes the vast ma ority of geographies – 
known and fantastic, actual and ideal, past, present, and future. Thus, Where am I  leads 
not to a physical place but to the intersection of various publics as they engage with various 
media and a di ying array of texts (Warner 2002).

drawing on Gilles deleu e, Brian Massumi, and others, the observers of this new 
environment employ tactile terms such as smooth,  striated,  or folded,  to capture how 
the things we encounter are felt to be inside or outside. This challenging new vocabulary 
charts a shi  from a focus on ob ects to a focus on processes, doings, and verbs. We are 
no longer comfortable enumerating the ob ects that comprise the media  – the screens, 
cameras, producers, and audiences – but alternatively want to consider an event, an identity, 
a place of refuge, a con ict, or a form of intergroup contact. A medium is a network of 
particular dynamics constantly slipping through various hybrid configurations. A ma or 
shi  in interest has carried media geography in this direction over the past five to 10 
years. From an interest in auditory and haptic spaces to the idea of video games as social 
architecture, to the idea of interior as exterior and vice versa, to the notion of social space 
as folded or scrumpled  – non-Euclidean geographies have proliferated like mutants in a 
nuclear holocaust.

The earlier understanding that communication consists of codes and languages remains 
viable, if rather submerged with the waning of interest in naturalistic, positivistic, semiotic, 
hermeneutic, and deconstructive methodologies. The notion of decoding still helps us to 
recogni e that to read the televisual/cinematic language re uires that one learn to make 
sense of certain conventions regarding the meanings of these perspectival movements such 
as jump cuts, panning, tilting, and tracking. It is still instructive to recall that there is nothing 
natural about the way a particular medium produces a sense of setting, or a particular 
spatiotemporal configuration  each medium carries with it certain ways of communicating 
that have specific histories. But rather than stop with identification of codes, we must press 
onwards to ask how it is that one language or code inf(l)ects another. spillover – for example, 
from film to dance, or from billboard to gra ti, or vice versa – is not merely semiotic but 
also sociospatial.

A er a several decade hiatus, Marshall Mcluhan has once again reared his homely head. 
Communication geographers are noticing that changing media form, in and of itself, can be 
informative  (see lulka, this volume). Armed with this sensibility to meaning as excessive, 
spilling over each and every symbolic system, familiar academic tropes (for example, the 
criti ues of romanticism and anthropomorphism) collapse under the weight of a general 
skepticism regarding dichotomous thinking. The medium is now, once again, seen to be the 
message (or rather one of many messages).
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Synthesis

These two approaches, space/place in media and media in space/place, are explored by 
Adams (2009  2011), who divides the ontologial terrain into four uadrants by associating 
research approaches with positions on two axes. While we find this approach helpful, we 
would note the risk in imposing dichotomies. Place versus space is o en more of a polarity 
than a productive tension. The other dialectic, between media-as-content and media-as-
context, is more subtle and therefore less likely to be used in reductionist fashion, but it may 
still be employed in a way that creates impasses in our understanding. As Adams suggests 
(2011), rather than adopting one of two poles, research can occupy the center of the field, 
working with both elements rather than picking sides.

There is much to be gained by looking simultaneously, for example, at the media 
connection between places of interiority and worldwide forces  (Aitken, this volume) 
while uestioning the dichotomy between the represented spaces and the spaces where 
representations are produced, which in the case of film-geography reduces to a re ection 
of the fossili ed distinction between the real  and the reel.  A nationalist superhero like 
Captain America can be seen as a representation of the nation through a kind of ideali ed 
embodiment, but at the same time, the superhero exceeds representation and transcends 
borders by inspiring the creation of competing visions of the nationalist superhero in foreign 
countries (dittmer 2013: 185). We can think of communication as occurring in a possibility 
space between the poles of space and place, as well as between the poles: in-media and 
media-in (more on this possibility space in a moment). Manifestations of this impulse 
include a nonrepresentational style of in uiry as advocated by Nigel Thri  (2007) and the 
distributed, hybrid actors that Actor Network Theory urges us to recogni e (latour 2005). It 
may help to think in terms of assemblages and hybrids – for example, the screen-body that 
exists through the linked performances on both sides of the screen, a body that is at once 
technical and pleasurable.

This synthesis of dichotomies motivates a turn toward the body, because whereas earlier 
writings in geography dismissed mediated place on the basis of its supposed disembodiment, 
recent contributions to the geographic literature find the body to be situated simultaneously 
in mediated encounters and in material environments. n the one hand, bodies make up 
much of the content of media:

Bodies are ubi uitous in media. lim and t bodies, obese and arni ales ue bodies, 
young and old bodies, murdered and mutilated bodies, alien and machinic bodies 
appear constantly on our television and computer screens, producing diverse modes 
of entertainment, engagement and contestation. (Cupples, this volume)

n the other hand, bodies are re uired in order to engage the media. deborah dixon points 
to an ontology of touch while derek McCormack suggests we think of moving bodies as 
prosthetic technologies for inhabiting affectively mediated worlds  (McCormack, this 

volume). If we acknowledge Pinkerton’s suggestion that radio can play to the mind’s eye, 
then the seemingly frivolous pun employed in The medium is the massage  (Mcluhan and 
Fiore 1967) articulated a prescient understanding of our deep interdigitation with media – 
that we do not simply partake of a message, but rather  are worked over by it because 
we are in the midst of the medium itself  (lulka, this volume). digital media have made us 
(once again) sensitive to this interdigitation.

ne of the kinds of synthesis involves the way a medium such as radio works to 
produce, reinforce or, indeed, to unsettle and undermine different kinds of sociocultural 

and political formations and at a range of different scales  (Pinkerton, this volume). 
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Here we are dealing with the constitution of particular publics or imagined communities 
(Warner 2002  Anderson 1991). Communication binds the public or community not only 
by reaching people, and therefore connecting through physical and social space, but also 
by portraying the people,  and therefore staking out boundaries in physical and social 
space. These simultaneous operations are suggested by Curti and Johnson, in this volume: 
Approaching the world in this way re uires an accounting for both the coming-together – 

the syncretic amalgamated – and breaking-apart – the emergent migrating – of the very living 
processes continually (re)composing the ones of variable intensities and integrities that 
are place and places.  et even in this synthesis the dichotomies indicated above remain, 
if only as complementary impulses. New technologies of augmented reality  reveal these 
complementary impulses as human mobility comes to depend on the ubi uitous hereness of 
georeferenced information as it is accessed through handheld devices and we make sense of 
this information by mobili ing our understanding of the intangible environments of games 
and simulations so that the interface logics of game environments bleed into extended 
spaces of the world through such devices  (Ash, this volume). In short, representations of 
place are rendered as overlays that one accesses by moving through space, thereby infusing 
the experience of material, tangible spaces and places with preinscribed and reinscribed 
meanings linked to an abstract, geometrical coordinate system. But augmented reality devices 
are not the only means of moving through real  space with a mediated awareness. simply 
by internali ing the narratives of National Geographic television specials and programs on 
the discovery Channel, we explore what it would be like to inhabit space and place as an 
animal (lulka, this volume), and this internali ed awareness may in turn motivate animal 
rights activism, environmentalism, and other systematic alterations of action.

The Chapters

This volume is divided into three parts, each of which highlights a different dimension of 
media geography, drawing from Adams’s typology (2011). In the first part of the book, the 
authors turn their attention to specific media, if not arguing for their absolute uni ueness 
at least considering them as distinct forms. some of these media have been well covered in 
the geographic literature while others were selected because of their uni ue geographical 
properties. The authors in this section were asked to specifically highlight the geographical 
dimensions of the medium in uestion: What is uni ue to this medium with regard to space 
and place  How is the medium productive of particular places and spaces  This section 
starts with media that, while continuing into the present-day, were developed in the late 
nineteenth and early twentieth centuries: photography, film, radio, comic books, the postal 
system, and dance. It concludes with media of more recent provenance: video games and 
the Internet.

The second and third sections delve into the ualities of mediated places and spaces. 
In the second section, place is imagined as the momentary crystalli ation of various ows 
and discourses within a particular context and also as a context in its own right where 
various events take place. Authors in this section were asked to speak to two uestions: 
How is place produced through or embedded in various media  What kinds of spatiality 
enable this mediated place to exist  The chapters chart a ow from nature, the mysterious 
world-out-there, inward to the body and mind – the mysterious world-in-here, with its 
intuitions, desires, and emotions. The discussion builds in several ways on the notion of 
interiority, unfolding place or even turning it inside out to suggest a synthesis of space and 
place, a context in which proximity does not necessarily imply legibility or familiarity. In the 
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remaining two chapters of this section, we learn about inscribing oneself onto place through 
gra ti and about the ways in which products are inscribed onto places and subse uently 
onto the mind by advertising.

The third and final section of the book shi s attention to media spaces, which is to say 
the contexts in which people and things interact by way of communication. spaces push 
our attention outwards from the sub ective to the intersub ective as the particular structured 

ows of sensation, meaning, action, and value help to constitute the contexts in which 
things happen. The authors in this section respond to two uestions: How do spaces of 
communication differ with regard to the sensory modalities of the communication  What 
spatial patterns and topologies are associated with particular kinds of communication  
The individual chapters cover a range of communication spaces, from spaces of live 
performance to social networks, ensuring not only that expected topics are covered but that 
our expectations of what constitute communication spaces  are challenged. This section 
concludes with a chapter addressing capital, which by reducing the ows to their economic 
basis provides an encompassing view.

The three parts to this volume are intentionally overlapping in some ways. There are, for 
instance, several chapters relating to the Internet in some way, and dance comes up more 
than once. However, our intention was to show the various distinct ways in which such 
topics can be considered, and how they might be laid alongside one another in productive 
ways. In this, we hope that you agree we have been successful.

Media in Place and Space

The first section of the book is organi ed so as to introduce media dynamics that have 
a relatively long history – somewhat more than a century – and then turn to newer 
technologies and dynamics. steven Hoelscher opens the section with a discussion of 
photography, a medium that has provided a mediated sense of thereness  since the mid-
nineteenth century. Photography offers a historical perspective that helps lay a foundation 
for subse uent chapters. In keeping with this attention to time, Hoelscher’s chapter reminds 
us of the paradoxical relationship between the photograph as a momentary vision and the 
photograph as an enduring ob ect, a relationship that has recently changed owing to digital 
photography. Through a case study of Magnum Photos, his chapter reveals media as a 
means of propagating a progressive sense of place.

In another analysis of a visual medium, deborah dixon excavates the complex and 
multifaceted geography of cinema. she tracks geographies of film from the early proposal 
that a film can show students the field,  to studies of the spatial organi ation of the 
entertainment industry and its laborers, analyses of the political and economic settings 
in which film is produced, and analyses of place representations with their systematic 
distortions and manipulations. Most recently, there is a re ection of Cartesian space and 
the primacy of the visual that transcends the artificial dichotomy between the reel  and 
the real  and takes us away from images and sites toward topologies of multisensory 
engagement. The latter aspects of film are more than representational as affect circulates 
among partial ob ects – networks of technologies and organisms that only temporarily 
appear coherent.

departing from visuality but deepening our understanding of the early twentieth-
century media complex, Alasdair Pinkerton draws our attention to radio – a medium too 
o en forgotten by scholars. His contribution shows radio as inherently spatial. Radio was 
the first of many media to make use of electromagnetic waves  it once startled with its 
ability to pass through walls and over great distances. Radio remains an important vehicle 
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for the promotion of place identities, but simultaneously transcends place – for example, 
promoting national interests beyond the borders of the state. In addition, radio permits 
continuous communication during mobility, an ability that still renders it useful (in tandem 
with newer technologies) so that one’s sense of being here  remains stable even while 
traveling between here to there. Radio resonates with other media we find somehow more 
impressive, but perhaps its most intriguing aspect is its ambiguous relation to the entire 
sensorium, because as Pinkerton argues, the voice of the radio activates not only to the ear 
but also the mind’s eye.

The mind’s eye is trained in childhood, and as Jason dittmer argues, superheroes in 
comics provide an embodied symbol of the nation, functioning as rescaling icons.  To fit 
them (and vicariously fit ourselves) into superhero adventures, we need to learn our way 
around in the Bergsonian space-time of animated narrative. To the spatialities of national 
embodiment and visual montage we can add the place-based geographical process by 
which readings of comics are performed. A final geography that is brought to bear in this 
constellation is the geographical arrangement of comic book production and distribution, 
which enables all of the other geographies. As dittmer notes, we must consider all four of 
these geographies not as disconnected but as co-constituting each other.

Pauliina Raento takes us on an excursion into the surprisingly complex geography 
of one of the smallest and least obtrusive media. Much more complex than it seems, the 
postage stamp affords insight into a range of geographic processes including iconographic 
representations of place and material ows of meaning and information through space. 
Much of the potency of the postage stamp derives from its o cial character as a display 
of national iconography as well as an indication of the conveyance that is prepaid, both of 
which in tandem create opportunities for subversion. A stamp stuck on the wrong way can 
be a challenge to the state political authority embodied both in the stamp’s imagery and 
in the institution of the postal system. This subversion demonstrates the close connection 
between communication content and communication networks.

derek McCormack’s chapter explores the relation between dance and media, searching for 
a way past the too-obvious dichotomy between the live dancing body and the disembodied 
media image. He urges us to think of dance as a technicity of relational movement. n this 
account, sensation is always prosthetic regardless of whether it is technologically mediated. 
Both media and bodies participate in dance as a distributed ow of dynamic materiality. A 
key to this shi  in thinking are media ecologies,  a term he employs to suggest dynamic 
relations in which bodies respond to screened dances by dancing differently. We perceive 
these ecologies whether we think of dance-centric movies such as Footloose, video-arcade 
games like Dance, Dance, Revolution, or the countless remakes of dance videos such as Ps ’s 
Gangnam style. While dance is the oldest medium in this section of the book, this chapter 
raises issues that connect strongly to the last two chapters in the section.

James Ash considers video games with a exible perspective, arguing that space in video 
games can be conceptuali ed in three main ways: spaces that appear on the screen, spaces of 
the game-player’s body, and spaces constituted by assemblages of body and screen. spaces of 
the screen construct space visually, as they scroll in various ways allowing the player to move 
beyond the visible field of the screen in different ways, depending on the game. some games 
appear to surround the game player in three dimensions while others are two-dimensional. 
screen-spaces of these various sorts are supplemented by the various spaces of the body 
where the player is embodied and his or her senses literally come into play. Integrating these 
spaces begins to allow us to perceive the game as an assemblage  constructed geometries 
limit player action even as players corporeally and skillfully respond to these limitations 
using their embodied knowledge and sensori-motor skill.
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darren Purcell rounds out the section with a discussion of the Internet. His chapter cites 
the boundary-crossing potential of the Internet with the implications of such uidity, in 
regard to human mobility and the evolving notion of intellectual property. While computer 
networking provides the means of overcoming spatial boundaries, its appropriation always 
re ects the local conditions of real people, embedded in real places.  The big picture 
also continues to show unevenness in the concentration of Internet bandwidth, raising 
skepticism about whether boundary-crossing necessarily leads to the smoothing out of 
spatial lumpiness. Nonetheless, as Purcell mentions, there are some tantali ing examples of 
resistant politics benefiting from digital networks and ows.

Place in Media

The second section attacks the concept of place, working on it through a wide-ranging set of 
theoretical inspirations. david lulka’s chapter provides a point of departure by uestioning 
how mediated encounters with nature distort the distance between humans and nonhumans. 
To shrink the earth by picturing it from space, to draw a fantasy vision of a future earth 
without humans, to analy e nature via science or romantici e it via fiction, thereby engaging 
it via anthropomorphism or mechanism, is in any case to work on the conceptual distance 
between the human and the nonhuman. Whether in the anthropomorphic characters 
of Bambi and Finding Nemo, or in the ecoporn  of Blue Planet, we are confronted by (re)
constructions of this distance. However, as lulka reminds us, it is not enough simply to 
criti ue media constructions for being constructions, because our criti ue itself is historically 
and geographically contingent.

Julie Cupples explores what she calls the body-media interface.  These concerns are not 
wholly different from those of lulka, because in many ways it is through our own bodies 
that we connect with nature, whether through the shared experience of consumption and 
reproduction, or through the panoply of the senses and desires that are be ueathed to us 
by our mammalian (and specifically simian) ancestry. This discussion addresses a powerful 
current of media-criti ue: the allegations that spending time with media degrades the body 
to a tuberous state while media images themselves push us to strive for impossibly slender 
and muscular physi ues. The chapter leaves room for progressive potentials in mediated 
forms of embodiment, acknowledging but also uestioning such criti ues.

stuart Aitken takes us on a di ying trip that starts on terrain similar to the previous 
chapter – the mediated body – but works toward a more general notion of interiority. n 
this account, places of interiority include not ust the innards of the body but also the mind, 
as revealed by psychology, psychotherapy, and post-structural criti ues, and interiority 
itself, as considered by Gilles deleu e, certain new  feminists, and the philosopher Henri 
Bergson. The filmic language of david Cronenberg provides a case study in which the 
boundaries between the inside and the outside of the body, and ultimately the boundaries of 
the self, are dissolved in a monstrous way.

Giorgio Hadi Curti and Tamara M. Johnson offer a perspective that nicely complements 
Aitken’s interpretation. Their discussion of syncretic geographies, tied closely to the notion 
of hybridity, brings together an unlikely pair of media: Japanese anime film and salsa dance. 
The assumed difference between these media serves to recall ways in which other things 
assumed to be different are, to greater or lesser degrees, the same, and more generally the 
ways in which place itself depends on mixture, combination, and blending. Calling for a 
relational sensibility, the authors urge us to compose maps of the world that can be unfolded 
like intricate origami creations so as to better capture the syncretic stew of affect.
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The art installations of Canadian artist stan douglas form the focus of the chapter by 
Colin Gardner. These installations are not only places in their own right, but are meant to 
evoke other places, and in doing so they simultaneously rupture an ordinary sense of time. 
They linger on a past in which things obviously could have worked out differently, and if 
they had, here would not be here and there would not be there. Thus ultimately they disrupt 
the traditional relationships between space, place, and time to offer an alternative reality 
that is both haunted and haunting.

The chapter by Jim Craine, Ron davidson and Christina dando explores yet another 
ordinary and mundane medium with hidden geographic import. Advertising is so familiar 
that it is usually treated as beneath  geographic study. et advertisements not only use 
place representations to promote consumption, which alters places, they also shade into 
architecture and thereby become places. The orange roof of the Howard Johnson’s, Mcdonald’s 
golden arches, or the obese homunculus in front of a Big Boy restaurant, all serve as media 
built into place for the purpose of increasing consumption. The identical fa ades and d cor 
exist in tension with ads playing on the concept of the uni ueness of place, a uni ueness one 
must coloni e, either literally or at least with the touristic ga e.

John Finn rounds out this section with a consideration of gra ti as a way in which people 
are able to write meaning directly onto the landscape. As a tool for reclaiming some degree 
of power over the spaces that urbanites inhabit, gra ti uite o en responds to the other 
messages deployed in the city – for example, billboard advertisements. In Finn’s analysis 
this reinscription intervenes in representation of race in the city of salvador, Bra il, and 
contests this city’s raciali ed landscapes.

Space in Media

The third and final section reframes the geographical not as place but as space. Paul Adams 
invites us to think of words as creating particular verbal spaces: tree-spaces, container-spaces, 
layer-spaces, particle-spaces, and area-spaces. While these spaces may be encountered 
through metaphors, like the term root when applied to an ancestral word fragment, there 
is something here that is more than metaphorical. How we interpret words and organi e 
words, on the one hand, and how we use words, on the other, are coordinated in complex 
ways that imply the existence of spaces that coordinate the interactions between people, 
words, and things. ur ability to act through words depends on the varied logics of these 
spaces. If spaces are understood as systems of opportunity and constraint, then we literally 
inhabit the spaces created by words.

Michael Bull shows how the movement of people through urban space is increasingly 
overlain with the experience of mediated sound. People move around in what amount to 
privati ed sonic bubbles  as they employ headphones or earbuds to replace the auditory 

aspects of the spaces they inhabit. sonic environments therefore become oddly dislocated 
even as they are privati ed and fused (differently for each person) into a single melody and 
rhythm, and space is no longer shared in the way it once was.

Barney Warf explores social networking, or to be more precise, telemediated interpersonal 
interactions. While noting the unevenness of the diffusion of all of the associated 
technologies, he also shows the revolutionary situation induced by even modest levels of 
access to new interpersonal networking media such as cell phones. To a degree this change 
involves hardware but it is no less dependent on so ware, as Twitter, Facebook, and other 
applications form telemediated networks  separate from the cell phones and computers on 
which they are carried. These networks permit daily life to constitute strange geographies, 
including wormholes, tunnels, and origami-like spatialities.
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Ate Poorthuis and Matthew ook explore the relatively new and increasing interactivity 
of computer-mediated communication, or what is increasingly called VGI (volunteered 
geographic information). drawing on the metaphor of a aky, many-layered French pastry 
called a mille-feuille, they consider the countless layers of mediated social interaction that 
now characteri e daily life. Creating and updating online maps, posting updates to one’s 
online profile, broadcasting invitations to events, and responding to crises and disasters, 
people are increasingly at home in multiple discrete but relatively ephemeral and crumbly 
layers of space.

Paul simpson’s chapter seeks to avoid e uating media with texts and textuality by 
taking up nonrepresentational themes, particularly the concept of affect. He considers 
the countless encounters when bodies impinge on other bodies, when emotions cross the 
bounds of the self, when a certain intensity passes from here to there and we are caught up 
in communications of a nonrepresentational sort. He attends to communication as a form of 
change and transformation without recourse to conventional notions of cause and effect that 
ob ectify communications as things passing between ob ects. Instead, he considers cinema, 
video games, and sound in relation to their various atmospheres.

The chapter by Katrinka somdahl-sands and Paul Adams takes us into spaces and 
places of performance that are undergoing transformation in response to the diffusion of 
various media. Performance has proven fully capable of evolving alongside contemporary 
technological and social transformations. Viral videos, for example, are performances. As 
such, they rework the boundaries between public and private. What would otherwise have 
remained private, such as a child bursting into tears, can become public on a grand scale. 
What is new about this publicness is not merely the geographical scale or audience numbers, 
but the particular ways in which technology reworks the boundaries between presence and 
absence, self and other, now and then, here and there. This reworked performance space 
brings together activists, artists, and artist-activists whose pro ects constitute new types 
of publics.

Brett Christophers rounds out the section and the book by considering the geography of 
media-related capital. There is, on the one hand, a concentration of productive power in the 
hands of giant media conglomerates in a few ma or cities where the vast ma ority of media 
products are created, packaged, marketed, and licensed. At the same time, media investment 
and production have become increasingly mobile, transnational, and decentrali ed through 
a process of deterritoriali ation. This process of concentration and dispersion profoundly 
affects all of the media geographies addressed throughout this book.
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